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l =~ 7 RESEARCH

$§ F|# % 22 % & PUBLICATIONS (REFEREED JOURNAL ARTICLES AND BOOKS):

L1u H. Y., & Huang, S. Y. (% 3 I %)(2014). Fostering a customer-centric e-government
through customer relatlonshlp management readiness assessment. International Journal of
Business and Systems Research, 8(1), 51-71.

?J;‘ifﬁ] * ke (Liu, H Y, & Lin, Y. C)(2013) o AR Z B 05§ Mo o f ¥ A5 ¥ a3
(Applying customer relationship management on business sustainability) - & & <~ £ % ¢ £ & § T
(Green Science & Technology Journal) > 3(1) » 107-137 -

g raiv % (Liu, H. Y., & Chen, W. Z.)(2012) » j& % ¢ FEFT A FHARAFEXF LY
§§Jr 3% % (Exploring the role of green intellectual capital on sustainability-driven bankmg 1ndustry
in Talwan) Wiz 'g‘: J¥ 3% (FuJen Management Review) > 19(1) » 73-94 -

?Jzﬁ’fﬁ T % (L1u H.Y., &Huang, S. Y.)(2011) © jEAg Z B 2 g B E K BiF A o KEw
= l" FT 3% 3 JL (A study of customer relationship management readiness on citizen-centric
e-governments) ° gl B g 72 £ * (Journal of Information Management— Concepts, Systems, and
Applications) * 13(2) » 123-150 -

Huang, S. Y., & Liu, HO Y. (% * & - #13§ #)(2011). Addressing the posmon in a
customer- focused Internet business model: The diversity between central agencies and
local agencies in Taiwan’s e-government. International Journal of Information Processing
and Management, 2(4), 74-84.

Liu, H. Y., & Wu, C. Y. (%I EA R X )(2011). Storytelling for business blogging: Position and
nav1gat10n World Academv of Science, Engineering and Technology, 57, 791-796.
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?J/ﬁfﬁ % (Liu, H. Y., & Huang, S. Y.)(2011) ° £f % B l‘*ﬁl"’f’fpﬁ B4te fﬁ\« r%rrf\?I“’ %
l(An exploratory study on managing orgamzatlonal conﬂlcts from reviewing customer relationship
management readiness) > 75 % JR % i & 7| (Journal of Commercial Modernization) * 6(2) > 171-193 -

Liu, H. Y. (%i2 %)(2007) Development of a framework to identify the customer relationship
management 1n the banking industry. International Journal of Management, 24(1) 15-32.

?Jé%ﬁ ~JL e ¥ (Liu, H. Y., & Chiang, Y. L.)(2006) » £ ] 73+ 4 3F 4 A R e d 4 Spde 7%
(Explormg the national competitiveness drivers for Taiwan) ° #L % # ¥ (Competitiveness
Review) > 9 > 1-29 -

FLEHH - L 5@ (Lin, H Y, & Wu, K, 1)(2005) o 580 % BT B2 AR E B 0 f gy
(Customer relationship management on e-shop in Taiwan) ° 'fﬂ? | (Taiwan Business Bank
Quarterly) » 28(4) » 1-26 °

Liu, H. Y. (%17% 4 )(2005). Exploiting CRM for Taiwan's banking industry. In S. Kamel, & Z.
Irani (Eds.), hqformation technologies for organizational enhancement. Washington, D.C.:
The Information Institute.

Liu, H. Y., & Lai, P. (2004). Managing the process-centered e-government in Taiwan: A customer
relationship management approach. Electronic Government, 1(4), 398-419.

?]/ﬁ’]ﬁﬁ % > (Liu, H. Y., & Huang, H. Y.)(2004) ° % kg % R % 'g R BLIE A AR T F I
f:]‘fﬂm %E_”g ¥ (Building a } process- -centric roadmap for e-government success through customer
relatlonshlp management) ° & I ¥7 % % (Journal of Management& Systems) > 11(2) » 153-173 -

FIEH F R (LivHY. &Huang,L C)2004) = & HE T b Bt 4B G 4t 3 54 5]
"% #% 31 (Key success factors on library moving in Taiwan's universities and colleges) ° ~ 5 Bl 2 4&
(University Library Quarterly) > 8(1) » 1-31 ©

?J,ﬁ’]ﬁﬁ (Liu, H. Y.)(2003) < £ £f % B l“'g W EELE I o RAREEFET I E R RN

(A customer relationship approach to a study of e-commerce strategy in Taiwan’s banking industry) ° 2
"ﬁ 72 8 3F (Chiao Ta Management Review) * 23(2) » 1-36

Flig 4 ~ % T (Liu, H. Y., & Chang, Y. C.)(2003) - 2 ] & f ¥ 3 B & + F 702 A& W F et 7L

ﬁ‘ﬂ #74% * e gL (Electronic commerce in Taiwan’s finance industry: An innovation adoption
approach) ° 5 4 4%{7 % 7| (Bank of Taiwan Quarterly) > 54(4) » 71-105

?Jé%ﬁ B R (L, H. Y., & Tarng, Z. W.)(2003) » < AF Z B 0% g IpRER AR E L #F E T
+ [ AR D Kt (A Study of e-commerce strategy in the banking industry through customer
relatlonshlp management) ° g JZ ¥ % %% (Journal of Management & Systems) > 10(1) » 23-40

FligH ~ A7~ (Lin,H Y &Tarng,Z W)(2003) e AR E M R E L AHZ KITETFFar
# B KX v% (A customer relationship management based e-commerce strategy in the banking
mdustry) o HeVZ e g2 B S T (Journal of Internet Technology) * 4(1) » 33-38

[I. 73 € # < PUBLICATIONS (REFEREED CONFERENCE PROCEEDINGS):

Bl ~ 405k (Liv, HY., & Lin, Y. C)(2012/06) » & # X K g7 F‘Hé?"’ B % 4;5 IE'—_ ;%’Lf:ié
(A study of customer relationship management on busmess sustalnablhty) ENC RN I
2012 TIMS® ¥ & 'gt 39 B R 2 g % ~ B (Taiwan Institute of Marketing Science 2012
Business & Management Conference) © & 4* % : £ #FH L EF € > XA 101#£06" 15~16p

Liu, H. Y., & Huang, S. Y. (%2 LR )(2011/12). An empirical study on customer
relatlonshrp management readlness in Taiwan’s e-government: An Internet business model
perspective. 2011 International Conference on e-Education, Entertainment and

e-Management. Jakarta: IEEE Computer Society, December 27-29, 2011. (IEEE DOI
978-1-4577-1382-8/11)

Liu, H Y., Wu, C. Y. (%1i 45 ~ £ & #)(2011/12). Storytelling for business blogging: A process
on two path model. 2011 International Conference on e-Education, Entertainment and

e-Management. Jakarta: IEEE Computer Society, December 27-29, 2011. (IEEE DOI
978-1-4577-1382-8/11)

FLEH ~ F# (Liu, HY., & Wu, T. H)(2011/11) » % ¢ 2 F endicizp § 74 — WA RE F 4
4‘}_?@ B 48 % ] (Green content marketing: A study on district-based charities in Taiwan) > 7 & ¥ &
A By, 2011 ERB R ENRTFIAAN F"ﬁg”‘? Lo S H LY BERARERE
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ZTHEEN100£ 11" 5~6p -

g4 - % 7% & (Liu, HY., & Chou, P. $.)(2010/03) o 2\ [ + £ # 3 4 54 3055 $. 2 T]%%
(Key factors to manage a sustainable blog: A study on the undergraduates in Taiwan) ° ,__ﬂ - oef FE
RERG P ERIPOTREGRTE o ST D SEBTRANAETY 5?% 299
£03%26~27p o

Huang, S. Y., & Liu, H. Y. (§ + % ~ %% fﬁ)(2009/ 11). A perspective of two-dimensional process
integration customer relatlonshlp management driven business model. The 2nd
International Conference on Interaction Sciences: Information Technology, Culture and
Human. Seoul: ACM, November 24- 26 2009. (ACM DOI 978-1-60558-710-3/09/11)

Huang, S. Y., & Liu, H Y. (% %% fﬁ)(2009/08) Applying double-loop knowledge
management model on customer Self-serv1ce Systems for Taiwan’s e-government. 2009
Fifth International Joint Conference on INC, IMS and IDC (pp. 849-854). Seoul: IEEE,
August 25-27, 2009. (IEEE DOI 10.1109/NCM.2009.49)

Liu, H. Y., & Fang, S. Y. (%134 ~ » 3#13£)(2009/08). An approach to explore effective
customer-centric e-government. Proceedings of 5th International Conference on Advanced

Information Management and Service. Seoul: IEEE, August 25-27, 2009. (IEEE DOI
10.1109/NCM.2009.176)

Wu, C. W, Liu, H. Y,, & Wang, Y. T. (£ & & ~ FLEH 2 % 4#)(2009/08). Business Blogs for
Interactlve Storytelhng An Interpretlve Interactlomsm Perspective. 2009 Fifth International

Joint Conference on INC, IMS and IDC (pp. 981-985). Seoul: IEEE, August 25-27, 2009.
(IEEE DOI 10.1109/NCM.2009.124)

?J;‘gfﬁ ~ R % (Liu, H.Y., & Lin, P. R.)(2008/10) o ¥R 7% $a3 ¥ 4 £ jé‘faip”“ #E 2B
(The effects of storytelling power in blog on customer equity) ° B ¥ it Ff*”ﬁfﬁ g % 0 2008 ,?_’
HIERAE 2 BB A e RS eh~v § (F234-246)° §5i % @ %hE » R97#
107 17p -

Liu, H. Y., & Chen, C. H. (%] F i £)(2008/03). A Study on behavioral intention of
1mp1ement1ng customer relatlonshlp management for Taiwan’s e-government. The 2008
International Joint Conference on e-Commerce, e-Administration, e-Society, and
e-Education. Bangkok: International Business Academics Consortium, March 25-27, 2008.

S ;‘ifﬁ * % 7 % (Liu, HY., & Huang, Y. H)(2007/06) 3% B & + i Fofperkg £ B 0§ 40 B
(Implementing effective customer relationship management for electronic government in Taiwan) ° 74%
BAHG P BRET RIS I A h B S Y EARFAES
g€ > X96#057 26p -

Liu, H. Y., & Lee, T. Y. (? B FE %)(2006/11). Customer relationship management drivers
for e-government in Talwan Management International Conference 2006. Portoroz,
Slovenia: University of Primorska, November 23-25, 2006.

é%ﬁ + # 2 (Liu, HY., & Huang, Y. H.)(2006/10) - % *°f5 o o Fﬁfm%/\éﬁ’i’ 4 n«rg 92T

‘? % ‘} (Roadblocks to customer relationship managernent 1n1tlatrves in Taiwan’s hospitals) ° & 74 <

ok

B 20060 £ SETALEFTE EFE - FOLLETIAAEFTEE N 95 &
107 15p »

,ﬁfﬁ k%% (Liu, HY., & Lin, Y C)(2005/12) PR P =) T A e I EE S ﬁ’_ (Bulldlng
consumer initial trust in web shop) rEBE ‘En 5 L-EFAERFEIBTHES
< & (F 2362-2378) - 4“3364RE}E‘)% MEE R4 E12710p

?J,ﬁfﬁ s L (Liu, HY., & Chiang, Y. L)(2005/11) o i\ nnma 4 ERE T2 E 3 (A
study of national competitiveness drivers for Talwan) R e S s B %> 2005 & fLp e
PG EHY E (F 454-463) S5 ¢ En‘ﬁ N 94-& 112 11 p -

,Efﬁ s U s AR (Liu, HUY., Chen, Y S., & Chen, C. 1.)(2005/09) o &4~ 413 1= v B 45 34
éﬁ' Y e 'Fs I %—frﬁ mﬁﬁ? “LL .3/ (Building initial trust for constructing CRM onented web sites) ° ;__ﬂ
2B S B PR ¥ 2 10 L3 E R 2 g Eil T 2545-2564 ) - &
Bl o %94-&9“ 9~11 p -
,%1;:\ yq T FlE (Fang,H H Huang, Y. H., & Liu, H.Y.)(2005/08) - j&€ A8 % Bf % ¢ T2 LB
S BN ﬁi:x“ %lf ¥ 2. .34 (A Study of initiating CRM-oriented online learning program for
businesses) o ¥ EA S E/&’?F EE € S RIS~ ATIAE ~ ATRE 02005 £ LA 4 F
B2 PIATEIR R T IR P ] fE S SR G f o ot g 0 R 94
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£ 08" 27p -

,Efﬁ ¥R F # ~ FE K (Liu, H. Y., Cheng, 1. S., & Chiu, C. C)(2005/O7) o FrEhE I E v g

‘5 ¥ JL K v% (Designing a KM-centric arch1v1ng strategy) b HEEE ¢ o 005 ol
§§§m"53zz~tﬂﬁg’fv Lo S ﬁy—*ﬁ N 94& 7% 8p o

£l éfﬁ & (Liu, HY & Huang, M. H)(2005/06) o 11T fEt s g ELIE Y L Ek T A ¥
%i Pﬁ@ % ? ELE .ﬁ%ﬁv %)% (The customer relationship management drivers in Taiwan’s
opto- electromcs industry: A balanced scorecard approach) » &K & &+ & % > 2005F "% &
e - E ey S%F:?' £ (F501-531) o f=3gh: iﬁn—'ﬁ v R94E67 23p o

Fl ,ﬁfﬁ #ROF & ggﬂ c f;:s»_ﬁ (Liu, H. Y., Cheng, 1. S., Lu, C. T., & Huang, T. C.)(2004/6) - 4
SRR EESY FH AL PN 2 $F31 (A study of research configuration in the Internet
busmessmodels) L_ﬂ RELXEH2004 7 FAKXpPEFEEETEFGe T 2kt
EEALRFTLE H2EB(F 157-173) - f“&7 }a"n—*ﬁ’ X 93 & 6 4-5p o

?],ﬁ%ﬁ ~ 3 :84¢ (Liu, H. Y. &Wang,C L.)(2004/03) - g % B I“Tg: WE bz @R —
'1 s AR RRYEFE LA IRIE L B (Customer relationship management oriented web
design: Accessibility challenge of government-owned businesses and leading enterprises in Taiwan) ° 4%
@< B 2004 & R §ﬁt’rxﬁp‘}§ T EmAFTAIE R E | P REH G - S4F
'ﬁ 93 &E3T12p

,31‘? % <& (Liu, H. Y., & Huang, H. Y.)(2003/07) - £E % ﬁ;@ l“%ﬁ-r? g S 1 f(};:I‘/n ﬁ.r_*;." A

(Process management on CRM-centric e- government) ARV B S e ERET Y
%f,{#rﬁﬁp‘j‘g’/‘?ﬁ: ( 7.806-813) » ﬂ‘“It’éRE?]ﬁ“‘IL*F," §§ R92&T2I2P o

g’],ﬁﬁ ~E FF (Liv, H Y., & Wy, K, J)(2003/04)° PR R RBEEM 1‘4? PLUESE ﬂ‘ (A study
of customer relationship management on e-shops in Taiwan) o B ¢ 2+ £ 4%, 5% - & > R §
i {7 4 /Fﬂﬁé’/‘?' B (4AF 1-23) 2@ 3 "En'ﬁ v R92E4 25R o

Bl ~RRL ,ﬁ’}ﬁ (Chien, T. F. Chaung,KC & Liu, H. Y)(2()()2/12) HET LB
* %47 /zi}' ‘}#m}%-é%#f' FF R e — K4 ﬁ%& % ] (Applying the Patent Gulder to
explore the technology strategy for Taxol) > 2002 # *» FAR A HE B HF E€H~ & (F
1420-1425) &% 2 ¢ FARPHLEEEE > N9l £ 127 [3~14F -

,ﬁg 55 ¥ % (Liu, H. Y., & Chang, Y. C.)(2002/11) « J& £ 374 K B AR FREFF A K & e ¥
EC 2 EE (A study of electronic commerce in Taiwan’s financial services: An Innovation- decrs1on
process approach) © X A~ ¥ & - B R R IFFER AT E€H 2
D7-2-1~D7-2-9) - A iﬁn"‘ﬂ‘ » X 91 & 117 23 p o

Im. H -‘%‘" T & 'f'] OTHER PUBLICATIONS AND REGISTERED PATENTS:

IV. = & p 227 % 3+ % RESEARCH PROJECTS IN 3 YEARS:
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B %% TEACHING

Z & ] F #2347 COURSES OFFERED IN 3 YEARS:

B et (0 RL) YN
Acad. yr/Semester Course taught (Required/Elective/Core) No. of students

103-1/2014 Fall  GC_38900 & + &2 if % —"‘Ff s IE
Advertising and Consumer Psychology (#% = C)
GC_63250 ¢ 25§
Introduction to Management (% = C)
BM_41600 fg Z B % ¢ 3282 {7 4
Customer Relationship Management and Marketing (:£ E)
BM_6500Z %3t g =LA~ 3¢
Seminars in Information Management (£ E)
BM_65400/SOC_50030 % ¢ & ¥£5 % Kvie g
Research on Green Business Strategy (:£ E)
102-2/2014 Spring BM_31700 3 3t ¢ 12
Information Management (¢ R)
BM_41600 kg Z B % ¢ 1283 (7 4
Customer Relationship Management and Marketing (:£ E)
BM_63200/BM_MO120 "2 e 2 F ¥ 27 {0k
Internet Business Models and Strategies (i% E)
102-1/2013 Fall ~ GC_28700 ¢ ™= 5 %%
Introduction to Management (% = C)
BM 42110 % ¢ & 5%
Green Business Management (i€ E)
BM_55500/BM_MO0040 4g % Bf g 3222 ' ¥
Customer Relationship Management and Business (i£ E)
BM_6591Z4f % B T g g A5
Seminar in Customer Relationship Management and Business (:£E)
101-2/2013 Spring BM_31700 3 3t ¢ 12
Information Management (¢ R)
BM _63200/BM_MO0120 4" e F 3 22 {0k
Internet Business Models and Strategies (:£ E)
BM_65400 % ¢ & ¥£5 3 K73
Research on Green Business Strategy (:£ E)
101-1/2012 Fall  BM_41600 kg % B % ¢ 1282 {7 4
Customer Relationship Management and Marketing (:£ E)
BM_55500/BM_MO0040 £g Z B % g &2 5 g
Customer Relationship Management and Business (:£ E)
BM_73200 T &+ 7 73482 s g 32
Electronic Commerce and Knowledge Management (i£ E)
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VL = #p :ff;; B 7 4 ;&% No. OF GRADUATE STUDENTS IN DEGREE PROGRAMS IN 3 YEARS:

EALERE RE-EDECA) PR HHE A #7 No. of graduation
Acad. yr/Calendaryr ~ No., in MBA program  No., in Ph.D. program f&-t MBA &+ Ph.D.
103/ 2014 4 2 2
102/ 2013 5 2 1
101/ 2012 6 3 3 1

VI Rp R e )i s

B 7R ACADEMIC & INDUSTRY EXPERIENCE

E 5% ‘} B? UNIVERSITY SERVICES:

£ H Time

FeF5E %2&% Unit

JH H Description

2007/08 ~2008/01 Bl % 4 University Library

2004/08 ~ 2007/07
2001/08 ~ 2004/07
2001/08 ~ 2004/07
2000/08 ~2001/07

B Z 4 University Library
B3 L3 University Library
73 E 2% Dept. of Info. Mgmt.
B 2 4 University Library

1245 £ Acting Director
42+ Director

42+ Director

A i Director (founding)
i JZ 45 £ Acting Director

% X EHFPRIS 1 138 P ACADEMIC & INDUSTRIAL EXPERIENCES:

£ H Time

BE (7 Organization

JH H Description

R L e S 4

Nat’l Taiwan U. of Sci. and Tech.
FRCLBI TS L R E P SR

Sci. & Tech. Info. Center, Nat'l Sci. Council

q_l’a’f‘? R a

E)

Industrial Development Bureau, MOEA

N A

PRE G O F

Chinese Petroleum Co., MOEA
1 G

A

Wei-Chuan Foods Co.

m?ar

\"J

All Healthful Foods Co.

g e
Adjunct Professor
Division Director
E- SN N E
Senior Engineer, Director
1 ¥ AREE
Industrial Engineer

Y kb

SRR
Operatlons Manager
R A E
Deputy Director, TQC Center

B %% & B HONORS & AWARDS:

FEN/FE4 T Organization

JE H Description

FRER

College of Management, NDHU
WrEHLE ¢

Information Tech. Month Activities Committee

S OE R

)

—
2 SARY
E

SR

Minis ry of Economic Affairs (MOEA)

PR E

STy

Chrnese Instrtute of Industrial Engineers
q../ h'f" R a :&F FJ
Industrial Development Bureau, MOEA

35 B L REF B 2008
Teaching Excellence Award
BEAF R B 1997
Outstandlng IT Applications
Award STIC Web
5 A JRIES R 1990
Excellent Pubhc Service Award
B4 E1 L AREF #1986
Excellent Young Ind. Engr. Award
PRF% 5% iR f2 1984, 1985, 1986
Merit Performance Award
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